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Session: Gen Z Startups Influenced by Media, Reality and BS    
 
When Teenagers Have Their Own Businesses and Pulitzer Prize Winners Are 
Unemployed  
 
Abstract:  
 Lachlan Johnson, generation Z entrepreneurial whiz, and Kaitlyn Calwey, editor 

and chief of Elite Daily, team up with older educators Tim Hayden and Sean Branagan to 

discuss how millennials and generation Z are recreating the way we do business. By 

talking technology, social media, and general attitudes about life, this panel discusses 

how these “eyes wide open” generation Z entrepreneurs are changing the rules.  

 
Session:  
 This was by far the most lighthearted and refreshing session I attended all week, 

it’s always nice to hear an entire panel shed some positive light on the millennials and 

younger generations, despite the fact that the overall impression of these generations 

seem to be that we’re naïve neo-hippies. The age range of the panelists also made for an 

interesting conversation, as the audience got to hear a voice from generation Z, Y and X 

along with a dinosaur from the baby boomer era.   

 It’s no secret people have shifted their focus from building a career to building 

their own businesses, but it’s particularly prevalent amongst generation Z (). There’s a “I 

want to do what I was meant to do” mentality that leads this age group to work on 

projects that are meaningful to them instead of hopping on the jumbo-corporation 

bandwagon. The panel opened by discussing why there was such a focus on 

entrepreneurship. Lochelar Johnson is a student SLU and can’t be more than 20 years old, 



but she’s already appeared on Shark Tank and launched two successful businesses. She 

explained that her generation has the “because we can” mentality that stems from 

growing up during a time where parents gave their children opportunities to have a voice. 

Additionally, with all of the technology and social media that’s been engrained to the 

younger generation’s daily lives, everyone’s entrepreneurial endeavors is in your face all 

of the time! You can put the spotlight on yourself and become social media famous fairly 

seamlessly, and Johnson explains that generation z has made the most of this.  

 Contrary to popular belief, entrepreneurship is actually slowing down! It seems as 

if entrepreneurship is some new explosive force, but it’s really just a matter of the 

attention shifting in this direction-and generation Z’s presence on the internet and social 

media has played a substantial role in this shift. It’s empowering young people to start 

sooner, because realistically you do not need a degree to launch your own business. 

Generation Z craves real world experience, which isn’t something they’re going to gain 

by chasing after advanced degrees. They’d rather take that tuition money and invest in 

themselves and the ideas they’re trying to cultivate into businesses.  

 One of the main topics of discussion during the panel was the impact media has 

had on the Z generation. “Younger generations don’t search for s***,” noted one of the 

panelists, they just expect it to appear in front of them. And fortunately enough for these 

generation Z-ers, social media makes this possible. The baby boomer panelist raised a 

good point, though: while it’s nice and convenient to read peer to peer news, it becomes a 

problem when you’re only connected with people you want to be connected with.  

Generation Z’s views are rarely challenged with news platforms that only allow them too 

see what they want to. A member of of the audience explained that she went to a session 



earlier that day that spoke about friction, and how the use of any app decreases friction, 

meaning that there is little to no thinking involved when reading content-it’s all just 

instant gratification. This leads to a linear line of thinking in which members of Gen Z 

jump to conclusions sooner with a confident, go after it, attitude. This sounds like an 

incredible outlook to have, but considering members of this generation haven’t even 

graduated from their teenage years yet, it’s easy not to get weighed down by the 

hardships of life that come later on. Will this generation Z spirit only be the result of 

them “just being kids”, or is this a long lasting movement that will get passed down to 

upcoming generations?  

 
Conclusion:  
	   It’s	  easy	  for	  older	  generations	  to	  roll	  their	  eyes	  at	  Generation	  Z	  and	  the	  

millennials;	  we’re	  all	  still	  so	  young	  and	  many	  of	  use	  haven’t	  experienced	  the	  

hardships	  that	  come	  with	  being	  a	  full-‐fledged	  adult.	  However,	  members	  of	  these	  

generations	  are	  doing	  incredible	  things	  that	  are	  improving	  everyone’s	  standard	  of	  

living.	  So	  instead	  of	  immediately	  trying	  to	  kill	  their	  entrepreneurial	  spirit	  and	  

genuine	  excitement	  for	  life,	  applaud	  them	  for	  all	  they’ve	  contributed	  and	  let	  them	  

navigate	  the	  path	  to	  adult	  hood	  in	  due	  time.	  	  


